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Sustainability is the very essence of our 
“farm to table” business model
We work for “spreading the goodness and abundance of milk”

By maintaining and strengthening our corporate structure in order to achieve our goal of creating
a prosperous society with happy and healthy individuals and a clean environment.

Dairy Business has been 
the sole focus of
our operations since
our establishment

located
in Aksaray, 
Karacabey 
and Tire

and

LIFE
ON LAND

AFFORDABLE 
AND CLEAN
ENERGY

7 15CLIMATE
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The welfare of our cows 
is a top priority. We manage
our farms, observing
“The Five Freedoms” adopted
by the World Organisation
for Animal Health.

All our farms are disease 
free and EU-certified
Dairy Farms.

The Farm of
Happy Cows
The Farm of
Happy Cows

SÜTAŞ SUSTAINABILITY 2019

integrated
facilities, 3

* Based on the assumption that 1 tree
absorbs 43 kg of CO2/year.

INSTITUTION Our operations are based on our “farm to table” integrated business model and
universal corporate governance principles.”

We deliver the
natural tastes of Sütaş,
produced at our 

160.000
points of sales.

We export our products to

32 countries.

We are the most
reputable dairy
company,

largest industrial
enterprise in Turkey

57th

(SIA Insight, Corporate Reputation Survey
Istanbul Chamber of Industry, Turkey’s Top

500 Industrial Enterprise Survey)

(Corporate Governance Association of Turkey, 
“The non-public family-owned enterprise with the

highest corporate governance score” award)

(Lovemark survey, Brand monitoring studies IPSOS,
Brand Finance Turkey’s Most Valuable and

Strongest Brands Report) 

“25th Most
Valuable Brand”

“most loved” and 
“most valuable” 

Dairy brand in
Turkey.

We have been the
leading brand

in dairy sector for 

15 years.
(Nielsen Retail Measurement Panel)

We were granted
the corporate

governance award
in the last

5successive
years. 19.6

Average number of
training hours
per year per
employee

2.395
29.000

of training on
Environment

of training on
Occupational
Health to our
 employees

of vocational
training to
our business
partners in 2019.

9.821hours

hours 

hours 

770
improvement actions through

Kaizen Suggestion system.

ECONOMY We work for spreading the abundance of milk.

Dairy industry is
a productive
business 
that creates
high added value, 
regular employement
and steady income
and contributes
to social welfare.

2.5 million
6.5 million
of milk processing and

Daily

packages of dairy products
production capacity

decare field and

Production of
fodder crops on

12.200

432.000
tons of concentrated
feed annually in
our feed plants.

We provide
employment for

7.000
people

99%
of our 
procurements
from local suppliers.

TRY

 1.5 billion paid
for the milk we have procured from

27.000
1.350villages of

dairy farmers
in

21provinces.

 3.9 billion
to TRY

Our net turnover grew by

18%

ENVIRONMENT We return to nature the natural resources that we use in their original condition.

We perceive the

natural resources as

entrusted to us, and
hold the responsibility
of sustainable
management
and efficient use of natural resources,
and of circulating the resources back
into the system.

We met

80%
of electricity required for
the facilities, with the

renewable
energy
produced from the animal manure from
our farms and our organic wastes. 

Greenhouse gas reduction through
our sustainability operations since 2013
equivalent to the amount absorbed by

28.5 million trees.

98%
of our waste
was recycled. 

We used

389tons
less packaging
materials.

We have travelled

47.3
million km
less in the last
5 years through our
logistic optimization
actions.

This equals to travelling
1,180 times around the Earth. 

We improve
the fertility of

decares of
sail every year.

50.000
We produced

62.000
tons of organic
fertilizer from the
outputs of our
energy production
facilities.

SOCIETY We work to deliver the goodness of milk to more people.

society and the mental and physical
development of future generations.

Milk 
is the most affordable and easily
accessible foodstuff that is useful for the
healthy nutrition of the

A Sütaş product is consumed in

in Turkey.

8 out of
10 houses

Our R&D Center made

Our “Cheese Microbiota Development 
Project” and “Breed Improvement Study”, 
supported by TAGEM (General Directorate
of Agricultural Research and Policies)
are in progress.

35 utility model
and patent applications.

We combined the
original kefir starter cultures
derived from the
Caucasus Mountains and
the fresh milk from Sütaş
Farm, and developed

Kaf Kefir.

We promote good
and healthy life.
without compromising natural taste, 
we reduced the sugar content in
Sütaş Büyümix, fresh cheese
developed for children, by 20%.

We conducted
on-site inspections on

milk producers.
5,453

Milk Requires Dedication, 
Dairy Business Requires Training
We have delivered training to

19,177

33,000
milk producers; and offered training 
and consultancy to more than

persons and entrepreneurs at
Sütaş Dairy Farming Applied
Training Centers, being one of 
best examples of Public-University-Industry
cooperation initiatives.
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Our integrated business model 

"Farm to Table" 
guarantees the naturalness
and the quality of our products

Implementedand

345.000 tons of greenhouse gas
reduction against 136.000 tons of 

greenhouse gas emission generated
by the 2019 production process, equivalent 

to the amount absorbed by

8 million trees.


